


W HO  W E  ARE
We’re brand builders, website  
creators, meticulous  
marketeers, and digital wizards.

We’re dedicated designers. 

We’re award winning designers.

We’re THINK Design.

CLIENT

Brady PLC
DESCRIPTION

Press pass of an 11 colour wet 
proof to test the colours 
selected for the new brand.

TYPE OF WORK

Branding

“Having worked with Think Design for a number of years on 
various print projects, his understanding of Galloways and our 
core beliefs was crucial in order to retain the heritage of the 
business, whilst evolving the tired branding and out dated 
website to the business we have become today. From the 
initial meeting through to completion, Paul worked tirelessly  
to produce a fantastic end result we can now be proud of. 
Through Paul’s understanding of our business, we were 
advised and guided on best practise to complete the project 
to the timescales required.”

Matt Galloway, Sales and Business Development,  
Galloways Printers



W HAT  W E  DO  
+  W H Y  
W E ’RE  GOOD

We love design. Everything 
we design is a testament to 
our passion, obsession and 
attention to detail. We’ll work 
with you from your initial 
concept to delivery, and in 
the future too. Branding and 
brochures; logos and leaflets; 
illustrations and infographics; 
reports and websites; digital 
or print, we love them all.

Design is in our DNA.  
We love it.

But it’s only one of the four 
steps in our design process.

We listen to our customers.  
We listen to their customers.  
We listen to the market.

We use that information  
to provide informed  
solutions to meet our 
customers’ needs.

We understand our 
customers’ objectives and 
translate them into design 
functions that meet their 
brief, even if it’s evolving.

Design is next (we especially 
love this bit).  

And then we communicate: 
marketing and PR that gets 
your business noticed.  
And we’re communicating 
with our customers every 
step of the way.

It’s not just us that THINK 
we’re good. Our customers 
THINK so too.

“I have worked with Think’s Creative Director, Paul on a broad 
range of projects and in two completely different sectors. His 
work is always imaginative and of a very high standard and is 
matched by exceptional project management skills – making 
him a real pleasure to work with. He takes a partnership 
approach and will work with you to ensure that you get what 
you need, not just what you ask for (the two aren’t always the 
same!). He also works flexibly to get you the best results even 
within tight budgetary constraints and timescales. I couldn’t 
recommend him highly enough.”

Emma Seymour, Marketing Manager, Güralp



T H INK  grAPHIC 
DE SIGN? 
T H INK  DE SIGN .

THINK graphic design? 
THINK Design.

We offer a comprehensive 
service to our customers,  
and design is at the heart of 
it. We know what it takes  
to make a lasting impression, 
and we deliver that – in our 
artwork, and our personal 
and professional approach  
to working.

CLIENT

Calderpeel Architects
DESCRIPTION

Design and print of a 25 year 
anniversary brochure,  
taking a retrospective look at 
past projects.

TYPE OF WORK

Design for print 



CLIENT

BAE Systems
DESCRIPTION

Rebrand of BAE System’s 
Hawk Advanced Jet Trainer 
aircraft livery, design and  
print of an executive summary 
and brand book to promote  
and sell the Hawk AJT around 
the globe.

TYPE OF WORK

Branding 
Design for print 
Livery design



CLIENT

Abode Property Development

CLIENT

Balvac

DESCRIPTION

Design of a logo and property 
brochure for Cheshire 
based developers, Abode. 

DESCRIPTION

Design and print of a 
celebratory coffee table  
book outlining Balvac’s 
achievements over the  
past 80 years of business. 

TYPE OF WORK

Brochure design 

TYPE OF WORK

Design for print 



T H INK  LOGO  + 
BRANDING ? 
T H INK  DE SIGN .

THINK logo and branding? 
THINK Design.

We love designing logos. 
We’ll capturing the essence 
of your business in a logo 
design that will make it  
the cornerstone of your 
company’s visual brand 
identity. You’ll become 
instantly recognisable as  
a brand that you, and  
your customers, will love.

CLIENT

Güralp Systems
DESCRIPTION

Full rebrand and creation of 
brand guidelines. 

TYPE OF WORK

Branding 
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Our logo. 

To ensure the quality of reproduction, 
our logo is available as a vector  
EPS file with various colour options. Our 
logo is also available in a number of file 
formats to suit specific requirements.

Note:

Where the logo is required to be smaller than the 
minimum size, the B. logo is permitted to be used.

See page X for guidelines.

Our logo is like a foundation 
stone and influences all of 
our design elements and 
visual identity. 
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Ahead of the 
branding curve
Ahead of the 
branding curve

CLIENT

DMM International

CLIENT

Brady PLC

DESCRIPTION

Full rebrand and creation of 
brand guidelines, adverts, 
packaging, catalogue and 
exhibition design.

DESCRIPTION

Full rebrand of and creation 
of brand guidelines,  
brochure, exhibition design 
and internal documents.

TYPE OF WORK

Branding 

TYPE OF WORK

Branding 
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Light
Book
Regular
Medium
Bold
Black

Slate Light Character spacing -5  
ABCDEFGHIJKLMNOPQRSTUVWXYZ  
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&()/? 

Slate Book Character spacing -10  
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&()/?

Slate Regular Character spacing -15 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&()/?

Slate Medium Character spacing -20 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&()/?

Slate Bold Character spacing -20 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&()/?

Slate Black Character spacing -25 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789@£$%&()/?
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T H INK 
W E BSI T E S? 
T H INK  DE SIGN .

THINK websites?  
THINK Design.

Your website is your shop 
window in today’s digital 
world. We design, develop 
and build mobile-optimised 
websites, marrying design 
and technical function for a 
seamless user experience 
across every platform.

When you work with THINK, 
you’re working with a full 
service digital agency. 

From SEO to PPC and all the 
Google AdWords in between, 
we’re with you all the way 
with our post live support 
services. We’ll help you 
introduce your brand,  
and keep it front and centre  
with your customers.

CLIENT

Connect Plus Services
DESCRIPTION

Design and build of a 
responsive Wordpress 
based website.

TYPE OF WORK

Website design and build 



CLIENT

Sibelco Toll Processing
DESCRIPTION

Design and build of a 
responsive Wordpress 
based website which 
included a two day photo  
shoot onsite in Derbyshire.

TYPE OF WORK

Website



CLIENT

Velocity PDR
CLIENTS

Moscrops Financial Planning 
GEM Business Support 
IKpr 
Galloways Print 

DESCRIPTION

Brand design and creation 
of a Wordpress based 
e-commerce website.

DESCRIPTION

Design and build of  
Wordpress websites.

TYPE OF WORK

E-commerce Website  
and branding 

TYPE OF WORK

Website design and build 



T HINK  ILLUS T RAT IONS  +  
INF OGRAPHICS?  
T H INK  DE SIGN .

THINK illustrations 
and infographics?
THINK Design.

The way we THINK makes 
us different. 

Our graphic designs include 
unique infographics and 
illustrations, guaranteed to 
create an instant and lasting 
impact. We do copy, but we 
don’t copy – that’s why  
your design is your design. 

CLIENT

The LK Group
DESCRIPTION

Concept and creation of a 
services illustration for the 
LK Group, used across digital 
and traditional media.

TYPE OF WORK

Services illustration 



1973
NHS in England comes 

into our remit  

Celebrating 50 years of justice

Effective in its history, confident in its future

1968
We bring justice to WWII servicemen held

captive in Sachsenhausen and
wrongly denied compensation

Effective in its history, confident in its future

Celebrating 50 years of justice

MER ACHIEVEMENTS!
2016/17

I liked the organisation: the layout,
the events, the student ambassadors,
the facility tours, the subject overview and 
viable career paths from it, the �rst-hand 
experience from current students, 
and the welcoming and supportive sta�.

INSIGHTS

38 
30 institutions’ bursaries

and scholarships

101full new programme 
evaluations

institutions’ fees reviewed
and benchmarked

Research programme into perceptions
of the university and other universities
by prospective students.

Providing insight to inform the ICZ
readiness review across all Schools.

Providing insight into labour market intelligence
for key employment sectors, to support the
shaping and launch of Degree Apprenticeships.

Creating Marketing Plans for all Schools drawing together all available insight on applications,
acceptances and student numbers, student pro�les, programme portfolios and prospective
student wants, for the university and other institutions, to inform marketing decisions for the year.

Creation of QlikView portal summarising
and charting HESA data, to make
analysis for marketing plans and ad hoc
queries easier.

QlikView

Our last printed
prospectus...
because we’re going digital for 2019!

50

X X

=X

X X

tailored conversion �lms

108 

web visits – with 67.5k on results day7.5million 
40,000 Twitter followers and rising

(and we were very social across Snapchat and Facebook too)  

A plethora of 50th events
including one at the House of Lords

We won some awards:
/ Digital Communications Europe
/ PR Moments
/ CIM and PRCA

MARKETING & AWARDS

A new brand, a new logo and a new coat of arms.

sta� received media training

academics actively worked
with the media to generate PR 

pieces of positive media coverage, 
reaching an audience of nearly

21

PRESS & PR

8,000
1.8 billion

41%

RECRUITMENT

of coverage is
either National
or International 

ICZ coverage is now a �fth of our overall coverage
(stories around partnerships/activities/launches)

>90
WEEKLY
ROUND-UP

Not to forget the internal comms
team who’ve been keeping everyone
up to date via US news, the weekly
round-up, Facebook Workplace,
Twitter, Salford Conversations...

events across the recruitment cycle
with around 20% outside of the North West of England.
This is an increase of 20-30 events this year!

Maintaining a 
response time of

on enquiry emails
(450 emails per week)

48 HRS

8 ON-CAMPUS AVDs

1800 APPLICANTS 
 (an increase of 200+ applicants from 2016 entry).

WE HAD
ATTRACTING OVER 

Consistently received positive feedback from applicants 
about their open day/applicant visit day experiences 

Developed the interview process
so all on-campus UG interviews
are now managed through our
CRM system, including applicant
feedback recording.

Introduced customer services standards 
within the team to support our enquiry 
handling and maintained an answer rate
of over 98% on the enquiries line
(circa 400 calls per week). 

 

Supported WRI by sending all registration and welcome
communications through our CRM system, 

ensuring streamlined and trackable communications for new students.

310 
attendees at main Teachers’ Conference in July
more than most others in the sector, and attendance
was well received. 

49 
2 

postgraduate newsletters
(sent to applicants/enquirers)

3 is the magic number
undergraduate newsletters
(sent to every school
& college)

successful postgraduate
Open Days.

summer Schools run for the ¨rst time by central team
1 generic and 1 for Chemistry, 25 attendees at each.

WHICH ALL ADD UP TO SOME BIG
UNDERGRADUATE FIGURES...

5%
Our ¨rm accepts
were up by

Our insurance o�ers
were up by

20%
Compared to the previous year, we
recruited more Undergraduate students
from every part of England
(except the East - Norwich, we’re coming for you!)

THERE ARE 5079 STUDENTS!

Oh and did we mention that school leaver placements are up 19%!

This is the largest undergraduate cohort... ever!

I
SU

Report on prospective student feedback,
combining �ndings from Open Days,
Applicant Visit Days, and Accepters and
Decliners survey, to advise recruitment
and academics on improvements to be made.

Creation of tool to analyse number of international
students studying in the UK by subject by institution,
to help the International team and others with
their planning.

208 44 39 14
OUR OUTREACH

CONFERENCING

317 events at 

1,100 young people 
welcomed from across the world to the

campus to attend language schools

Developing the Manchester Conference 
Ambassador Programme with our partners

attendees from a care 
experienced background 
at a glittering awards

ceremony attended by 
the Mayor of Manchester.

year 9 attendees battled
it out in engineering 
challenges for the

TT17 Shield!

in-school events for 
high schools across 
Greater Manchester 

promoting Higher 
Education to over 3,000

local young people

high schools visited the
campus on nine 

di�erent occasions, 
with approximately

450 attendees

7,170
people saw our Suki Chan commission

at CFCCA alone

6
graduate scholarships were awarded by 

University of Salford Art Collection
and School of Arts and Media

We installed a 3.5 ton, 4.5m high sculpture!

• 89% of those attending Open Days agreed that
   the Open Day had made them more likely to
   apply to Salford.

• 71% of those attending an AVD said it had made
   them more likely to accept an o�er from Salford,
   with 96% saying more likely or about the same.

the launch of a brand new

PODCAST
MONTHLY

£55,000

14

25

£1,899,285.92
donated to support 
students, sta�, 
research & facilities

Salford 
Advantage 
Bursary 
scholars 
graduated 

new e-books 
purchased through 
our Library campaign

‘Name a Seat’ campaign launched in 
New Adelphi and Chapman buildings

students participated in 
‘Inspiring Salford’ & 
became student mentors

43
People from

countries donated 
to the University 

81 
new students awarded scholarships, 
bursaries & prizes

2 legacy 
gifts 
totalling 

These numbers have grown since our last update in July.
Thanks to the generosity of supporters like you we’ve 
raised even more in support of our students, sta� and 

University community.

843 
alumni, parents, 
students & friends 
made a gift to the 
University of Salford
 

alumni volunteering in
support of the University

59 16

alumni Achievement
Award Winners

26
Honorary Graduates
attending 50th
anniversary dinner

25
new Alumni Mentors
recruited to the
Industry Advice Scheme

and we have also been
named as one of the UK’s
top-10 most in«uential
higher education institutions
on social media!

– An undergraduate on a Salford University Open Day

MER         International

ALUMNI

Timelord launching the
new Dementia Hub

CLIENT

Parliamentary Health 
Service Ombudsman

CLIENT

University of Salford
DESCRIPTION

Concept and illustration to 
showcase the main successes 
of the Parliamentary Health 
Service Ombudsman through 
it’s 50 year history as part  
of an internal employee 
communications campaign.

DESCRIPTION

Design of an infographic to 
celebrate the achievements of 
the marketing and recruitment 
department. When complete 
the graphic was 3 metres tall. 

TYPE OF WORK

Poster design 

TYPE OF WORK

Infographic 



Have we got you thinking?

Get in touch. Let’s talk design. We’d love to work with you.

t.	 0161 507 2410 
e.	 info@thinkdesignagency.co.uk 
w.	 thinkdesignagency.co.uk 
s.	 @thinkdesignmcr

OUR CUSTOMERS

Abode Property Development 
Amaze  
Aspire Education 
Balfour Beatty plc 
Better Hearing Clinic 
BIMA  
Brady PLC 
Café Culture Guide Books 
Centre for Ageing Better 
Collabco 
Connect Plus Services 
ConQuest 
Dentmaster UK 
Emerge Recycling Manchester 
Fresh Start Waste Services 
Galloways Print 
GMCA 
 
 

Güralp Systems 
Inspiring Awards 
The Kentown Wizard Foundation 
Legal Clinic for the Disabled  
Lex 
The LK Group 
MIDEL 
Mike Black Photographer 
Nutters Restaurant 
Nationwide Cycling Academy 
Parliamentary Health Service Ombudsman 
People Matters HR 
Showerdrape 
Social Mobility Foundation 
Telecom NorthWest 
University of Salford 
 


