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Email is not outdated. It is underused.

Social platforms can change their 
algorithm overnight. Paid channels go 
dark the moment you pause spend. Your 
email list is the one channel where you 
own the relationship entirely. That makes 
it more valuable than most businesses 
give it credit for.



When email is done well, it is your highest-
returning marketing channel. It is also the 
one that most businesses underutilise, 
over-automate, or treat as an 
afterthought. We do not do any of those 
things

Email That 
Drives 

Action

A NOTE ON TIMELINES

WHAT WE BUILD AND 
MANAGE

Email Strategy

We start with the objective. Are you nurturing 
leads? Retaining customers? Reactivating 
lapsed ones? Driving repeat purchase? The 
strategy determines what you send, when, to 
whom, and how often. Most email problems 
trace back to the absence of a clear strategy

List Segmentation & 
Audience Management

Sending the same email to your entire list is 
the fastest way to erode it. We segment your 
audience based on behaviour, purchase 
history, engagement levels, and lifecycle stage 
— so every message reaches the people it is 
most relevant to.

Campaign Creation

We write and design individual campaigns 
that feel like they were written for the person 
reading them, not sent to a database. Copy, 
subject lines, design and CTAs are considered 
and tested.

Automated Flows 
& Sequences

Ensure the right message is delivered at the 
right moment. We design and build 
automated welcome sequences, post-
purchase flows, win-back campaigns and lead 
nurture journeys

A/B Testing

We systematically test subject lines, content 
format, send time and CTA placement to 
ensure every iteration of your programme 
performs better than the last. Testing is not 
optional; it is how the work improves.

Deliverability & 
Technical Health

The best email in the world does nothing if it 
lands in spam. We manage the technical side 
as well, such as sender reputation, domain 
authentication, list hygiene, and deliverability 
monitoring to make sure your emails actually 
reach the inbox.

THE STANDARD

WHAT GOOD EMAIL 
MARKETING LOOKS 
LIKE

It does not feel like marketing. It feels 
like a message from a brand that 
understands you — one that shows up   

when it has something worth saying, 
not just because a calendar reminded it 
to. That is the standard we hold every 
programme to.


