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Pe rfo rm an ce Most businesses underestimate what
branding actually is. It is not a logo. It is
° not a colour palette chosen over a
M ar ket I n g weekend. It is the sum of every
interaction your audience has with you,
° and whether those interactions leave
W I t h °| I t them with something they remember,
trust, and come back for.
Guesswork)\w What It should not be is & budget th
/ disappears into broad targeting and
P \\ generic creative with a report that tells

you impressions went up. We do not
run campaigns that way.

Paid advertising can accelerate growth.
It can also burn cash quickly.

WHAT WE MANAGE

Q

Paid Search (Google &
Bing Ads)

We capture demand that already exists. When
someone is actively searching for what you
offer, we make sure your ad is there, with the
right message, at the right bid, in the right
position. Campaign structure, match types,
negative keywords, landing page alignment
are all details that separate profitable search
campaigns from expensive ones.
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Display & Retargeting

We keep your brand in front of people who
have already shown interest. Those who
visited your site, engaged with your content,
or match the profile of your best customers.
Retargeting done well is one of the highest-
ROI activities in a paid media mix.

Conversion Rate
Optimisation

Traffic means nothing without conversion. We
review the full user journey from ad click to
completed action, identifying and fixing the
points where people drop off. Better landing
pages, clearer CTAs and faster load times feed
back into your cost per acquisition.

DISCIPLINE AND
A CLEAR RETURN
EXPECTATION

Paid Social (Meta,
LinkedIn, And More)

Paid social creates demand rather than
capturing it. We build audience strategies,
develop creative that stops the scroll, and
manage campaigns across Meta, LinkedIn,
and other relevant platforms. Every campaign
is structured to learn fast and scale what
works.

Creative Strategy
& Development

Ad creative is not an afterthought. It is often
the single biggest variable in whether a
campaign succeeds. We develop and test
creative concepts systematically, using
impactful headlines, visuals and formats. This
ensures we are always running the best
version, not just the first one.

Reporting &
Attrr)ibutign

You get a clear view of what your spend is
producing by channel, by campaign, and by
audience segment. We track the metrics that
connect to revenue and pipeline.

We treat your media budget the way a
good CFO treats capital: with discipline
and a clear return expectation.

We start by establishing baseline
performance, then test and iterate
toward efficiency. Scaling happens
when the data supports it, not before.



